USA-9 Sit-Down Restaurants of the GINGINNATI, OH DMA...

Brand New Data as of August 31, 2026!
Complete Demographic & Media Use Profiles
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And, Yes! You ARE Smart Enough to Read a /7 Roblnhood Legend. So get ready to Learn!

Sit-down restaurants used past 30 days: Skyline Chili Sit-down restaurants used past 30 days: Gold Star Chili Sit-down restaurants used past 30 days: Frisch's Big Boy  Sjt-down restaurants used past 30 days: LaRosa's Pizzeria Sit-down restaurants used past 30 days: Dewey's Pizza




Typical Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 50. years old

cl' 20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
(2.7% older than average) and have a $131,576 (23.5% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Skyline Chili
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@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older
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Sit-down restaurants used past 30 days: Gold Star Chili

5.6% or 108,491 of CIN DMA Adults 18 or older Used GOLD STAR CHILI One or More Times in the past 30 days.
Typical Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are 49.8 years
old (2.5% older than average) and have a $96,030 (9.8% lower than average) annual household income.
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5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.
Typical Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 57. years
old (17.1% older than average) and have a $75,377 (29.2% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30 days.
Typical Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 51.7
years old (6.2% older than average) and have a $116,342 (9.2% higher than average) annual household...
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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Sit-down restaurants used past 30 days: Dewey's Pizza

2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days.
Typical Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 47. years old
(3.3% younger than average) and have a $183,413 (72.2% higher than average) annual household income.
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20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 27.6% more likely

to be a college graduate, 27.7% more likely to work full-time, 32.1% more likely to be married, 4.4%

more likely to be a parent of 1 or more children und
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Sit-down restaurants used past 30 days: Skyline Chili
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5.6% or 108,491 of CIN DMA Adults 18 or older Used GOLD STAR CHILI One or More Times in the past 30 days.
Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are .% less likely
to be a college graduate, 10.7% more likely to work full-time, 8.2% less likely to be married, 14.6% less
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Sit-down restaurants used past 30 days: Gold Star Chili



20.9% less likely to be a parent of 1 or more children

5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 48.3% less
likely to be a college graduate, 18.9% less likely to work full-time, 19.3% more likely to be married,
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Sit-down restaurants used past 30 days: Frisch's Big Boy



10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30...
Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 20.9% more
likely to be a college graduate, 14.8% more likely to work full-time, 13.1% more likely to be married,

12.9% more likely to be a parent of 1 or more childre
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DEWEY'S
PIZZA

more likely to be a parent of 1 or more children und
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2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days.
Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 113.6% more
likely to be a college graduate, 70.% more likely to work full-time, 60.% more likely to be married, 35.4%
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20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 19.6% more likely

to own their home, 2.5% more likely to own a higher valued home, 14.2% more likely to have a single-
family home, 6.3% more likely to have a dog.
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home, 21.% more likely to have a dog.

5.6% or 108,491 of CIN DMA Adults 18 or older Used GOLD STAR CHILI One or More Times in the past 30 d
Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are .8% less likely to
own their home, 5.3% more likely to own a lower valued home, 9.8% more likely to have a single-family

ays.
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5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 1.4% less likely
to own their home, 23.7% more likely to own a lower valued home, 13.5% less likely to have a single-
family home, .7% more likely to have a dog.
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10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30 days.
Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 3.4% more

likely to own their home, 2.3% more likely to own a higher valued home, 5.8% more likely to have a
single-family home, 7.6% more likely to have a dog.

qaRosas

FAMILY PIZZERIA
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family home, 25.2% more likely to have a dog.

2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days,
Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 36.1% more likely

to own their home, 40.3% more likely to own a higher valued home, 28.3% more likely to have a single-
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20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 13.6% more likely to
look up D-I-Y advice online, 8.8% more likely to always vote in local elections, .1% less likely to belong to a
gym, 8.4% more likely to fly domestic
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5.6% or 108,491 of CIN DMA Adults 18 or older Used GOLD STAR CHILI One or More Times in the past 30 days.
Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are 7.4% less likely

to look up D-I-Y advice online, 1.6% less likely to always vote in local elections, 23.2% less likely to belong

to a gym, 20.7% less likely to fly domes
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5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.

Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 17.4% more

likely to look up D-I-Y advice online, 1.6% more likely to always vote in local elections, 11.3% less likely to

belong to a gym, 9.5% less likely to fly dome

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
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10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30...
Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 13.5% more
likely to look up D-I-Y advice online, 10.5% more likely to always vote in local elections, 58.7% more likely

to belong to a gym, 20.7% more likely to fly d

qaRosas

FAMILY PIZZERIA

Political Activity: Adul 8 or older

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

87.8%
pLE 27.6%
Registered to Vote /lean  Republican /Lean / None

(In District of of These

presidentilElectons:Aveys

20.2%)
. Sttewide eciors: Alwe —T
- R e e P e ;

Recipes / Heaith Mlviul Home/ Apparel /. Religion /  Job search / Caneer Education  Genealogy Take Onine Homework Photography llmmllk Pamenting/ Onfine DW’I i %
el T R £, e o R B e LocoElectons: Aoy
A s = Local Eections: Sometimes
» who Used LAROSA'S PIZZERIA One or More Times in the past 30 days mCIN 1 who Used LAROSA'S PIZZERIA One or More Times in the past 30 days =CIN
«
@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
- 17.7%
1vip

) 7.4%
3trips PN 6.8%

) %
4trips FrRETE

2.1% Flew Domestic past year: 48.3%

10+ tri| pasty -

PS [CRZINE 2 5% Avg. # Domestic Flights: [8i6 o I AR
;suu* ssx,_‘,‘

awnCare  Grilig-  Gamening  Swimming  Volunieer Hiing - Bicyding  Belngto  Bowling Camping Fishing. se-n; Jogging- sasketball  Boatig  Grou yrm-su Yoga-Plates  Football Aduk Caregiverof  Followa  Competitive Organized  Hunting softball - Tennk  Snow skiing-
Outdoor  [Flowersor Work  Backpacking Mealth Chub or Running Continuing  Aging Parent Weightloss Video Gaming Road Race Baseball Snowboarding
Cooking  Vegetables) Gym Eduaton  orReltive  Progrm (5%,
Marathon,
® who Used LAROSA'S PIZZERIA One or More Times in the past 30 days uCIN et

CIN DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 216
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: LaRosa's Pizzeria



Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 29.6% more likely
to look up D-I-Y advice online, 3.1% more likely to always vote in local elections, 96.1% more likely to
belong to a gym, 90.% more likely to fly domesti

2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days.
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20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 16.8% more likely to
use QSRs past mo., 35.1% more likely to use Sit-Down Restaurants past mo., 10.7% more likely to use
Casinos past yr., 43.7% less likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older
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Casinos past yr., 24.2% more likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older
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Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are 18.% more likely
to use QSRs past mo., 35.1% more likely to use Sit-Down Restaurants past mo., 6.6% less likely to use
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Sit-down restaurants used past 30 days: Gold Star Chili

Cigarettes
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Past 30-days QSR Users: Adults 18 or older
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5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 16.2% more likely
to use QSRs past mo., 35.1% more likely to use Sit-Down Restaurants past mo., 1.3% more likely to use
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Sit-down restaurants used past 30 days: Frisch's Big Boy

Cigarettes

# who Used FRISCH'S BIG BOY One or More Times in'the past 30 days



JaRosa’s

FAMILY PIZZERIA

use Casinos past yr., 24.3% less likely to smoke ¢

10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30 days
Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 16.6% more
likely to use QSRs past mo., 35.1% more likely to use Sit-Down Restaurants past mo., 17.8% more likely to

Past 30-days QSR Users: Adults 18 or older
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria

wwho Used LARDSA'S PIZZERIA One or More Times in the past 30 days



Casinos past yr., 63.8% less likely to smoke cigar

2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days.
Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 11.5% more likely
to use QSRs past mo., 35.1% more likely to use Sit-Down Restaurants past mo., 30.6% more likely to use

Past 30-days QSR Users: Adults 18 or older
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Sit-down restaurants used past 30 days: Dewey's Pizza

Cigarettes

# who Used DEWEY'S PIZZA One or More Times in the past 30 days.



20.7% or 403,960 of CIN DMA Adults 18 or older Used SKYLINE CHILI One or More Times in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days are 21.6% more likely to
have a 401K, 33.4% more likely to have an Auto Loan, 62.1% more likely to Invest/Trade Stocks Online, 21.8%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

ﬁ Investments Owned: Adults 18 or older
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IRA (Individual Retirement Account) (e 7%
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8.6%
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Account card Account Banking Banking Paying  Mortgage Market  Deposit (CDs) Improvement  Home
Bonds o 8.8% Account Loan or Home  Mortgage
[ 1% Equity Loan
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Sit-down restaurants used past 30 days: Skyline Chili



5.6% or 108,491 of CIN DMA Adults 18 or older Used GOLD STAR CHILI One or More Times in the past 30 days.
Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days are 7.6% less likely to
have a 401K, 27.% less likely to have an Auto Loan, 5.1% more likely to Invest/Trade Stocks Online, 13.4% less
likely to pay with their Debit Card.
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Apple Pay Cash App

VisA PayPal Debit Card Venmo MasterCard zelle Google Pay  American Discover  Store Credit Square Cash Samsung Pay
Express card
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Sit-down restaurants used past 30 days: Gold Star Chili
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5.% or 97,243 of CIN DMA Adults 18 or older Used FRISCH'S BIG BOY One or More Times in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days are 32.7% less likely to
have a 401K, 28.3% more likely to have an Auto Loan, 50.% less likely to Invest/Trade Stocks Online, 13.2%
more likely to pay with their Debit Card
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Sit-down restaurants used past 30 days: Frisch's Big Boy



10.% or 196,315 of CIN DMA Adults 18 or older Used LAROSA'S PIZZERIA One or More Times in the past 30...
Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days are 27.3% more likely
to have a 401K, 21.7% more likely to have an Auto Loan, 32.8% more likely to Invest/Trade Stocks Online,
17.6% more likely to pay with their Debit Ca

TaRosas

FAMILY PIZZERIA
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




DEWEY'S

| PIZZA

t,

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

918,945 47.0%

43.3%
13.8%
29.0%
11.8%
26.6%
LKL 10.7%

2.8% or 55,344 of CIN DMA Adults 18 or older Used DEWEY'S PIZZA One or More Times in the past 30 days.
Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days are 48.% more likely to
have a 401K, 38.8% more likely to have an Auto Loan, 109.4% more likely to Invest/Trade Stocks Online,
21.5% less likely to pay with their Debit Card.

wned: Adults 18 or older
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Sit-down restaurants used past 30 days: Dewey's Pizza




Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days spend an average of 3 days, 11
hours, 6 minutes and 58 seconds each week with All Forms of Media.

75.6% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days spend an avg. of 9 hours and 45 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

[ 52 3l
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Sit-down restaurants used past 30 days: Skyline Chili



Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days spend an average of 3 days, 21
hours, 43 minutes and 34 seconds each week with All Forms of Media.

80.2% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days spend an avg. of 9 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Gold Star Chili



Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days spend an average of 3 days, 15
hours, 57 minutes and 12 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days spend an avg. of 9 hours and 11 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Frisch's Big Boy



Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days spend an average of 3 days, 16
‘@R?Sa's — hours, 29 minutes and 11 seconds each week with All Forms of Media.

FaniiLy PIZZERIA 81.5% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days spend an avg. of 9 hours and 19
minutes each week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days spend an average of 2 days, 23
hours, 49 minutes and 20 seconds each week with All Forms of Media.

70.9% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days spend an avg. of 10 hours and 2 minutes
each week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Dewey's Pizza




Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days spend an average of 2 days, 16
hours, 51 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

72.3% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days spend an avg. of 9 hours and 24 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported M

..

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

56:33:12
Concurrel
usage 56.3%
CIN

who Used SKYLINE CHILI
One or More Times in the
past 30 days

Weekly
Reach %:

% of Total
Weekly H:M:

¥ who Used SKYLINE CHILI One or More Times in the past 30 days EmCIN
CN  DMA  Scarborough R2 2026: Sep25-Aug26  QualIntab 1,913 H bba d Share of Everyehi
CIN  DMA  Scarborough R2 2026: Sep25-Aug26  Qual Intab 386 V) f SOEfa.al Mt nsthing s
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

media that connects
Sit-down restaurants used past 30 days: Skyline Chili



" Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days spend an average of 2 days, 23
Gold hours, 15 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
Star

77.2% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days spend an avg. of 8 hours and 30 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported

Weekly
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Sit-down restaurants used past 30 days: Gold Star Chili




Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days spend an average of 2 days, 20
hours, 41 minutes and 20 seconds each week with All Forms of Ad-Supported Media.

82.9% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days spend an avg. of 8 hours and 39 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supporte

96.6%
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Sit-down restaurants used past 30 days: Frisch's Big Boy



Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days spend an average of 2 days, 19
hours, 21 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

76.4% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days spend an avg. of 8 hours and 37
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supporte
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days spend an average of 2 days, 8
hours, 4 minutes and 37 seconds each week with All Forms of Ad-Supported Media.
64.1% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days spend an avg. of 9 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported M
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Sit-down restaurants used past 30 days: Dewey's Pizza



Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days spend an average
of 9 hours and 15 minutes each day with All Forms of Ad-Supported Media. 72.3% listen to Local
AM/FM Radio for an avg. of 80.7 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported M
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Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days spend an
average of 10 hours and 10 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to
Local AM/FM Radio for an avg. of 73. minutes/day.(Local Radio delivers 9.2% of Time with Ad—SupportedI! Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days spend an
average of 9 hours and 48 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to
Local AM/FM Radio for an avg. of 74.2 minutes/day.(Local Radio delivers 10.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30 days spend an
average of 9 hours and 37 minutes each day with All Forms of Ad-Supported Media. 76.4% listen to
Local AM/FM Radio for an avg. of 73.9 minutes/day.(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days spend an average

of 8 hours and 0 minutes each day with All Forms of Ad-Supported Media. 64.1% listen to Local

AM/FM Radio for an avg. of 80.3 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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Avg. Week A{[rﬁ'ggio (Persons & % Reach): Adults 18 or older

291,949 or 72.3% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.7 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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Avg. Week A{[rﬂggio (Persons & % Reach): Adults 18 or older

83,727 or 77.2% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 35.5% of all time spent daily with Ad-Supported Audio.
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80,594 or 82.9% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 74.2 minutes every day
representing 46.% of all time spent daily with Ad-Supported Audio.
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TaRosas

FAMILY PIZZERIA

==
==

150,036 or 76.4% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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35,455 or 64.1% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.3 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Audio.
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291,949 or 72.3% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.7 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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‘Gﬂﬁl days listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day

" 83,727 or 77.2% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
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80,594 or 82.9% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 74.2 minutes every day
representing 46.% of all time spent daily with Ad-Supported Audio.
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35,455 or 64.1% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.3 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Audio.
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Hits, News/Tal

k/Information, and Adult Hits.

291,949 or 72.3% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic

Local AM//FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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83,727 or 77.2% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Hits, Hot AC, and Classic Rock.
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80,594 or 82.9% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult
Contemporary, News/Talk/Information, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week)

Country

Classic Hits

Aduit Contemporary
News/Talk/information
Adult Hits

Hot AC

Album Oriented Rock
Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Contemporary Christian

Total Persons:

e — v
m—!m'
e AT
P —T0 T
_—-

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

-

who Used FRISGH'S BIG
BOY One or More Times in
the past 30 days

2 e

= who Used FRISCH'S BIG BOY One or More Times in the past 30 days

mCIN

i

(11
(10

(average Day)

Urban
Contemporary
353

Adult Hits

Urban AC 28.7

30.9

Pop
Contem | Contem
porary | perary

Hit Christia

Radio n
26.0 254

Classic Hits

Classic
assi 281

Album Oriented
Rock
23.0

News/Talk/In
formation
26.1

Active Rock
31.0

Country
293

Adult
Contemparary

Country 26.2

279

Pop
Contemporar

Contem
porary
Christia
n
24.2

y Hit Radio
26.0

Classic Hits
274

Active Rock

29.8 Ul'bdl'\

Album
Oriented
Rock
25.7

Urban
Contemporary
211

News/Talk/Infor
mation
29.0

Adult Hits
269

% who Used FRISCH'S BIG BOY One or More Times in the past 30 days

ECIN

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week}
Country

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/information
HotAC

Album Oriented Rock
Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

CIN

Total Persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Used FRISCH'S BIG
BOY One or More Times in
the past 30 days

u who Used FRISCH'S BIG BOY One or More Times in the past 30 days
DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 111

uCiN

% vime Spent:

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

[Averoge Doy

Urban
Contemporary
g

Adult Hits

Urban AC 28.7

309

Pop
Contem
porary
Hit
Radio
26.0

Classic Hits

28.1 Alternat
ive
259

News/Talk/ln | Album Oriented
formation Rock
26.1 23.0

Active Rock
31.0

Country
293

News/Talkflnfo  aduit Hits
Alternative

304

Contemporar
Classic Roc
301

Country
279

Album
Oriented  Urban
Rock AC
25.7 24.1

Y
26.2

Pop
Contemporar
y Hit Radio
26.0

Urban

Classic Hits =
Contempora...

274

Active Rock
29.8

= who Used FRISCH'S BIG BOY One or More Times in the past 30 days

Sit-down restaurants used past 30 days: Frisch's Big Boy

mCIN
* Share of Everything




1aRosas

E—

FAMILY PIZZERIA

150,036 or 76.4% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Classic Hits, News/Talk/Information, and Adult Hits.
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DEWEY'S ——

35,455 or 64.1% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Hits,
Country, Adult Hits, and Hot AC.
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274,207 or 67.9% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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days watch Ad-Supported Local TV Stations for an average of 123.3 minutes every day representing

" 71,987 or 66.4% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
CIN
31.1% of all time spent daily with Ad-Supported Video.
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days watch Ad-Supported Local TV Stations for an average of 144.9 minutes every day representing

y cl" 67,130 or 69.% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
36.1% of all time spent daily with Ad-Supported Video.
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TaRosas

FAMILY PIZZERIA

30 days watch Ad-Supported Local TV Stations for an average of 108.6 minutes every day

135,243 or 68.9% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
representing 33.3% of all time spent daily with Ad-Supported Video.
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33,853 or 61.2% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 63.8 minutes every day representing
26.% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:
% 28.6%

&
o
i
R

Amazon
Prime/IM
reTV...

Avg. Hours+Minutes/day with
Video: Adults 18 or older

Non-Premium Cable TV

u who Used DEWEY'S PIZZA One or More Times in the past 30 days

who Used DEWEY'S PIZZA
One or More Times in the
past 30 days

.l R oy
bo "l 3 e =
PR ER - R R R - e R R

Networks
75.6

Local TV Stations
67.4

Netflix
18.4

App
leT
V+,f

YouTube
Video
184

Premiu
m
Cable Disney
v +
Netw. 17.9

Local TV
Stations
114.9

Amazon
Prime/IMDb
JFireTV...

Netflix
26.7

Roku +
The
Roku...

Hulu/Hu

YouTu
be
Vide...

Premi

Apple
V4 f
ubo...

Non-
Premium
Cable TV
Networks

93.7

lu +...

TikTok

um...

Disne
14.6 Y.

uCIN

® who Used DEWEY'S PIZZA One or More Times in the past 30 days

uCIN

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

CIN

Total persons: % Time spent:

49 84 58.8% ;
(1 202325
PR T i m
AT —

st oo N
P — :

I

7.

i

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

PFEEFEREEEEE
§ f b ER R R R R e

0.0% who Used DEWEY'S PIZZA N
P 05%

One or More Times in the
past 30
= who Used DEWEY'S PIZZA One or More Times in the past 30 days
DMA Scarborough R2 2026: Sep25-Aug26 Quol Intab 64

mCIN

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Non-Premium
Cable TV
Networks

71.5

Local TV Stations
63.8

YouTube
Video
19.9

Amazon
Prime/IMDb/Fi
reTV
434

Param...

[R

Local TV Stations
110.8

Non-Premium Cable TV
Networks
90.3

Hulu/Hu

YouT lu +...

ube TikT
Video ok

17.6 14.6

AppleTv
+,fubo...

Amazon
Prime/IM
Db/FireTV

40.6

Netf = R
lix ok
104 = U..

Paramo...

® who Used DEWEY'S PIZZA One or More Times in the past 30 days

Sit-down restaurants used past 30 days: Dewey's Pizza

mCIN

soefa.ai

® Share of Everything
for Anything N



days watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day representing

el" 274,207 or 67.9% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
31.9% of all time spent daily with Ad-Supported Video.
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71,987 or 66.4% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 123.3 minutes every day representing
31.1% of all time spent daily with Ad-Supported Video.
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67,130 or 69.% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 144.9 minutes every day representing
36.1% of all time spent daily with Ad-Supported Video.
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Reach % ¢g gos llshare Of Ad-supported video n Video: Adults 18 or older
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qaRosas

PIZZERIA

30 days watch Ad-Supported Local TV Stations for an average of 108.6 minutes every day

135,243 or 68.9% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
-
GIN
e
representing 33.3% of all time spent daily with Ad-Supported Video.

FAMILY
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33,853 or 61.2% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
| DEWEY'S c'" days watch Ad-Supported Local TV Stations for an average of 63.8 minutes every day representing

26.% of all time spent daily with Ad-Supported Video.
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| 274,207 or 67.9% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Game Shows, Movies, and Comedies.

L
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71,987 or 66.4% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Late, Local News - Morning, Game Shows, and Spor
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 67,130 or 69.% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local
News - Evening, Sports, Comedies, Local News - Late, and Movies.
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135,243 or 68.9% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Game Shows, and Movies.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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' 33,853 or 61.2% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Morning, Food/Cooking Shows, Local News - Evening, and Movies.
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[ 313,957 or 77.7% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days use Ad-Supported Social Media for an average of 165.9 minutes every day representing 27.8%
of all time spent daily with Ad-Supported Digital Media.
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' 85,500 or 78.8% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days use Ad-Supported Social Media for an average of 190.5 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Digital Media.
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| 65,439 or 67.3% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days use Ad-Supported Social Media for an average of 176.3 minutes every day representing 27.2%
of all time spent daily with Ad-Supported Digital Media.
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| 152,443 or 77.7% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days use Ad-Supported Social Media for an average of 163.5 minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.
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| 48,573 or 87.8% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days use Ad-Supported Social Media for an average of 145.7 minutes every day representing 24.6%
of all time spent daily with Ad-Supported Digital Media.
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[ 313,957 or 77.7% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days use Ad-Supported Facebook for an average of 69.8 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Social Media.
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[ 85,500 or 78.8% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30

&
‘Gﬂd clu days use Ad-Supported Facebook for an average of 71.7 minutes every day representing 37.6% of all
Star time spent daily with Ad-Supported Social Media.
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[ 65,439 or 67.3% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days use Ad-Supported Facebook for an average of 72. minutes every day representing 40.8% of all
time spent daily with Ad-Supported Social Media.
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[ 152,443 or 77.7% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days use Ad-Supported Facebook for an average of 67.2 minutes every day representing 41.1% of
all time spent daily with Ad-Supported Social Media.
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[ 45,857 or 82.9% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days use Ad-Supported Facebook for an average of 62.4 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Social Media.
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days use Ad-Supported Facebook for an average of 69.8 minutes every day representing 42.1% of all
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" 85,500 or 78.8% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
e'" days use Ad-Supported Facebook for an average of 71.7 minutes every day representing 37.6% of all
' Star time spent daily with Ad-Supported Social Media.
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65,439 or 67.3% of Adults 18 or older who Used F
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152,443 or 77.7% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
@R@Sas eln 30 days use Ad-Supported Facebook for an average of 67.2 minutes every day representing 41.1% of

e all time spent daily with Ad-Supported Social Media.
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45,857 or 82.9% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
DEWEYS days use Ad-Supported Facebook for an average of 62.4 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,885;
Local Radio: 18,160; Social Media: 17,467; Local TV: 8,398; Non-Prem. Cable: 8,206
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(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used SKYLINE CHILI One or More
Times in the past 30 days

140,000

120,000

100,000

60,000

20,000

]

N N A~ GO A

R AR R R R R AR R
0&@1?@@@@«0#*@ Fa

o A

s Mon-Fri Local AM/FM Radio AQH
@ Mon-Fri Non-Premium Cable TV AQH
e on-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

R g¢

sQ’

600,000

500,000

400,000

300,000

200,000

100,000

0

05“

L S A Sl s?osb
¢ o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CIN Metro Area Adults 18 or older

R R R R R O
R e

e Vo Fri Local TV Station AQH
s Mon-Fri Social Media AQH

> R
ICAET I v »”“9“9"'

<
O &
s Mon-Fri Local AM/FM Radio AQH
= Mon-Fri Non-Premium Cable TV AQH
e Vion-Fri Digital Media (Less Social) AQH

CIN DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 386
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

® Share of Everything

soeﬁ_al for Anything .

Sit-down restaurants used past 30 days: Skyiine Chifi




337

Radio: 5,233; Social Media: 5,090; Non-Prem. Cable: 2,359; Local TV: 2,309 reaching
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,847;
Social Media: 2,709; Local Radio: 2,130; Local TV: 990; Non-Prem. Cable: 937 reaching
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390,904 or 96.8% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days spend an average of 56.5 minutes per day driving, seeing Billboards and Signs. 60.4% Listen to
Local Radio Stations Out-of-Home for an average of 48.9 minu

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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97,067 or 89.5% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days spend an average of 37.5 minutes per day driving, seeing Billboards and Signs. 64.5% Listen to
Local Radio Stations Out-of-Home for an average of 44.2 min
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90,244 or 92.8% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days spend an average of 37.5 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to
Local Radio Stations Out-of-Home for an average of 44.9 mi
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184,146 or 93.8% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days spend an average of 50.2 minutes per day driving, seeing Billboards and Signs. 63.9% Listen
to Local Radio Stations Out-of-Home for an average of 44.8
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53,155 or 96.% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days spend an average of 38.4 minutes per day driving, seeing Billboards and Signs. 53.6% Listen to
Local Radio Stations Out-of-Home for an average of 48.7 minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Dewey's Pizza
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390,904 or 96.8% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30 days

spend an average of 56.5 minutes per day driving, seeing Billboards and Signs representing 40.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Skyline Chili




97,067 or 89.5% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30 days
spend an average of 37.5 minutes per day driving, seeing Billboards and Signs representing 27.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Gold Star Chil



el' 90,244 or 92.8% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30 days

spend an average of 37.5 minutes per day driving, seeing Billboards and Signs representing 31.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Frisch's Big Boy




. 184,146 or 93.8% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past 30
‘LR(,JSES eln days spend an average of 50.2 minutes per day driving, seeing Billboards and Signs representing 36.3% of

all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria



53,155 or 96.% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30 days
DEWEY'S —r"—— : . ; . : : o
ke = = spend an average of 38.4 minutes per day driving, seeing Billboards and Signs representing 28.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Sit-down restaurants used past 30 days: Dewey's Pizza




390,904 or 96.8% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days spend an average of 56.5 minutes per day driving an average of 32.9 miles each day and are
122.7% more likely to use Harrison Avenue than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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'\ - e|' 97,067 or 89.5% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
s

‘M days spend an average of 37.5 minutes per day driving an average of 21.8 miles each day and are
Seax 59.8% more likely to use I-675 than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Gold Star Chili



90,244 or 92.8% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days spend an average of 37.5 minutes per day driving an average of 21.9 miles each day and are
134.1% more likely to use 1-471 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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184,146 or 93.8% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days spend an average of 50.2 minutes per day driving an average of 29.2 miles each day and are
124.5% more likely to use 1-471 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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53,155 or 96.% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days spend an average of 38.4 minutes per day driving an average of 22.4 miles each day and are
300.9% more likely to use Norwood Lateral Expressway than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
45014
45242
45103
45243
45002
45113
41091
45208
45220
45140
41017

3.96%
45239 —
41001

45040
41051
45244
45248 — 2.80%

F .90%
45213 6 :l.?s%i

45247 31,749 1{;22!’:
as2s B
41071 [N 147%
45255 [N 140%
45236

41007

E 1.35%
n.81%
45224

45069 Fyri

1

1.11%
03i0%
1.05%
1.52%

0.

o
o
=

3%
2.04%
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Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days:

Skyline Chili
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Sit-down restaurants used past 30 days: Gold Star Chili
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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Sit-down restaurants used past 30 days: Dewey's Pizza




Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

66,618 or 16.5% of Adults 18 or older who Used SKYLINE CHILI One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 26.3% of all time spent daily with All forms of Print Med

Totol Per

I —T

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

P L S ——— on
Ml 1.5% More Times in the past 30 days
# who Used SKYLINE CHILI One or More Times in the past 30 days uCIN

- = pal- =
® o = o o
(R SER R R UER TR bR iR

Local Daily
Newspaper(s)
(Sunday)
142

New York Times
(Daity+Sunday)
111

Local Daity

Newspaper(s)

USAToday (Daity)

New York

Mf\l.‘\pap?l{\]
{Daily
86 6.7

(Daity+Sunday)

9.8

Direct Mail
Advertising
(exciuding
Caralogs)
.7

Magazines

Local Daity
Newspaper(s)
(Sunday)
11.7

New York Times
(Daily+Sunday)
9.1

USA Today {Daily)
8.7

Local Daily
Wall Street loumal | Newspaper(s)
{Daily) {Daily+Sunday)
86 8.4

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s) {Daily
7.8

Catalogs
33
New York
Times (Daily) ~ Magazines

7.1 6.6 e

u who Used SKYLINE CHILI One or More Times in the past 30 days

m CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Total persans:

s eame

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

USA Today (Daily)

Wall Street Journal (Daily)

S
]
P %
P

Magazines
All Local Weekly Newspapers

Books

= who Used SKYLINE CHILI One or More Times in the past 30 days
Searborough R2 2026: Sep25-Aug26

CIN DMA

Avg. Hours+Minutes/day with Ad- A8
Supported Print Media: Adults 18 or olderm

who Used SKYLINE CHILI One or
More Times in the past 30 days

Local Daily

Newspaper(s) (Sunday)
142

New York Times
(sunday)
139

Wall Street
Journal
{Daity}

96

USA Today (Daily)
104

Local Daily Newspaper(s}
(Daily
8.6

New York Times {Daily)
83

Local Daily
Newspaper(s)
(Daity+Sunday)

9.8

Direct Mail
Advertising
{excluding Catalogs)
1.7

Magazi
6.7

Local Daily
Newspaper(s)
(Sunday)
1.7

New York Times
(sunday)
11.0

New York Times

{Daily+Sunday)
9.1

Local Daily Newspaper(s)

(Daily
7.8

Wall Street Journal
(Daity)

USA Today (Daily)
8.7 8.6

Direct Mail
Advertising
{excluding New York Times
Catalogs) (Daily)
7.7 7.1

Magazines
66

mCIN
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Sit-down restaurants used past 30 days: Skyline Chili
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

m—m—
m—-

Pmm 0
oo | b

» who Used GOLD STAR CHIU One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

No20N e

who Used GOLD STAR CHILI One
o More Times in the past 30
days

31,964 or 29.5% of Adults 18 or older who Used GOLD STAR CHILI One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day

representing 29.7% of all time spent daily with All forms of Print M

CIN

Local Daity
Newspaper(s)
(Sunday)
155

New York Times.
(Daily+Sunday)
11.4

USA Today (Daily)
10.7

Local Daily
Newspaper(s) {Daily
10.0

Local Daily
Newspaper(s}
{Daity+Sunday)
11.0

Direct
™M
Advertisin
New York
Times
(Daily)
82

(excluding
Catalogs)
6

Magazines
6.3

New York Times
{Sunday]

110

New York Times
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
(Sunday)

USA Today {Daily)
1.7 8.7

Local Daily
Wall Street loumal | Newspaper(s)
{Daily) {Daily+Sunday)
86 8.4

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s) {Daily
7.8

Catalogs
33
New York
Times (Daily) ~ Magazines

7.1 6.6 e

mCIN

m who Used GOLD STAR CHILI One or More

Times in the past 30 days

u CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

Total persans:

P
A i
e T
P $8¢

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who Used GOLD STAR CHILL
One or More Times in the past
30days

® who Used GOLD STAR CHILI One or More Times in the past 30 days

Searborough R2 2026: Sep25-Aug26

Qual Intab

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0.0%

Local Daily
Newspaper(s) (Sunday)
155

New York Times
{Sunday)
145

Wall Street Joumnal
(Daily)
13.0 114

New York Times
{Daity+Sunday)

New York

Times (Daily)
8.2

Local Daily
USA Today Newspaper(s
(Daily) ) (Daily
10.7 10.0

Catalogs)
7.6

Magazines
6.3

New York Times
(Daily+Sunday)

Local Daily 91

Newspaper(s)
(Sunday)
1.7

New York Times
(sunday) (Daity
11.0 78

Local Daily Newspaper(s)

Wall Street Journal
(Daity)

USA Today (Daily)
8.7 8.6

Direct Mail
Advertising
{excluding New York Times
Catalogs) (Daily)

77 7.1

Magazines
66

mCIN
122
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Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Totol Per

B g =

(gae 12 on

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used FRISCH'S BIG BOY One

P Tk ™
T

m who Used FRISCH'S BIG BOY One or More

or More Times in the past 30

days

Times in the past 30 days

25,060 or 25.8% of Adults 18 or older who Used FRISCH'S BIG BOY One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day

representing 32.4% of all time spent daily with All forms of Print

Local Daily
Newspaper(s)
(Sunday)
13.7

USA Today (Daily)
10.9

Magazines
7.6

Local Daily

Newspaper(s) Newspaper(s)

[Daily+Sunday) (Daily
10.1 9.8

Local Daily

New York Times
(Daily+Sunday)
75

New York Times
{Daily)
6.0

Direct Mail

Advertising

[excluding

Catalogs) Catalogs
13 37

New York Times
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
(Sunday)

USA Today {Daily)
1.7 8.7

Wall Street Journal
(Daity)

Local Daily
Newspaper(s) {Daily

New York
Times (Daily)
71 6.6

Local Daily
Newspaper(s)
{Daity+Sunday)
86 8.4

Direct Mail
Advertising
(excluding
Catalogs)

7.8 7.1

Catalogs
33

Shseatd
agazines o

mCIN

= who Used FRISCH'S BIG BOY One or More Times in the past 30 days

m CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

Toto persans:

P

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

PPRETE™ oo
£ 0 096. One or More Times in the past
P 00 By

® who Used FRISCH'S BIG BOY One or More Times in the past 30 days

Searborough R2 2026: Sep25-Aug26

Qual Intab

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[0
)
m

Local Daily
Newspaper(s) (Sunday)
13.7

USA Today (Daily)
109

Magatzines
7.6

New York Times
(Sunday}
8.9

Local Daily
Newspaper(s) (Daily

Direct Mail Advertising
(exciuding Catalogs)

Wall Street Journal
(Daity)
67

New York Times
{Daily+Sunday)

Local Daily 91

Newspaper(s)
(Sunday)
1.7

New York Times Local Daily Newspaper(s)
(sunday) (Daity
11.0 78

USA Today (Daily)
8.7

Wall Street Journal
(Daity)
8.6

Direct Mail
Advertising
{excluding New York Times
Catalogs) (Daily)

7.7 7.1

Magazines
66

ECIN
111
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59,895 or 30.5% of Adults 18 or older who Used LAROSA'S PIZZERIA One or More Times in the past
30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 31.1% of all time spent daily with All forms of Print

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

N

v Toon
o
P L
Lo TR

u who Used LAROSA'S PIZZERIA One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used LAROSA'S PIZZERIA
One or More Times in the past

30 days

uCIN

Local Daily
Newspaper(s)
(Sunday)
14.1

(Daily+Sunday)

New York Times
{Daily+Sunday)

Direct Mail
Advertising
{excluding
Catalogs)
8.0

Local Daily
Newspaperis)

95

New York Times
(Daily)
9.3 6.9

Local Daily
Newspaper(s)
{Daily
8.1

USA Today
(Daily)
7.5
-

Magazines
53

New York Times
{Sunday]

110

New York Times
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
(Sunday)

USA Today {Daily)
1.7 8.7

Local Daily
Wall Street loumal | Newspaper(s)
{Daily) {Daily+Sunday)
86 8.4

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s) {Daily
7.8

Catalogs
33
New York
Times (Daily) ~ Magazines

7.1 6.6 e

m who Used LAROSA'S PIZZERIA One or More

Times in the past 30 days

m CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

Totof persans:

e L
e T

1.7%

P 00

= who Used LAROSA'S PIZZERIA One or More Times in the past 30 days
Searborough R2 2026: Sep25-Aug26

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older

‘who Used LAROSA'S PIZZERIA
One or More Times in the past
30days
uCIN
Qual Intab
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Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)
14.1

New York Times
{Sunday)
7

New York Times
(Daily+Sunday)
93

Local Daily Newspaper(s)
(Daity
8.1
~| USA Today
(Daily)
7.5

Direct Mail Adve
{excluding €

Magazines
8.0 5.3

Wall Street
Journal (Daily)
85

New York
Times (Daily)
69

New York Times
(Daily+Sunday)

Local Daily 91

Newspaper(s)
(Sunday)
1.7

New York Times
(sunday) (Daity
11.0 78

Local Daily Newspaper(s)

Wall Street Journal
(Daity)

USA Today (Daily)
8.7 8.6

Direct Mail
Advertising
{excluding New York Times
Catalogs) (Daily)

77 7.1

Magazines
66

= who Used LAROSA'S PIZZERIA One or More Times in the past 30 days

Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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22,159 or 40.% of Adults 18 or older who Used DEWEY'S PIZZA One or More Times in the past 30
days read Direct Mail Advertising (excluding Catalogs) for an average of 7.9 minutes every day
representing 26.2% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

lesk

EY LR L
muzs%m
5500 | o

u who Used DEWEY'S PIZZA One or More Times in the past 30 days

‘who Used DEWEY'S PIZZA One or

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

More Times in the past 30 days

EHES!HEHH%

Local Daily Newspaper(s}

(Sunday)
8.7

Direct Mail Advertising
{excluding Catalogs)
7.9

New York Times
{Daily+Sunday)
73

Local Daily
Newspaper(s)
(Daily+Sunday)
6.2

New York Times
(Daily)
5.6

Local Daily
Newspaper(s)

(Daily
5.7

Catalog

Magazi

nes
3.0

New York Times
{Sunday]

110

New York Times
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
(Sunday)

USA Today {Daily)
1.7 8.7

Local Daily
Wall Street loumal | Newspaper(s)
{Daily) {Daily+Sunday)

86 8.4

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s) {Daily
7.8

Catalogs
33
New York
Times (Daily) ~ Magazines

7.1 6.6 e

mCIN

m who Used DEWEY'S PIZZA One or More Times in the past 30 days

uCIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)
Magazines
All Local Weekly Newspapers

Books

DMA

Totof persans:

= who Used DEWEY’S PIZZA One or More Times in the past 30 days
Scarborough R2 2026: Sep25-Aug26

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

4.6%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who Used DEWEY'S PIZZA One
or More Times in the past 30
days

(0%
-.EJ.-M
(o2 ]

New York Times
(Sunday)
9.0

Local Daily
Newspaper(s)
(Sunday)
87

Direct Mail

Advertising

(excluding

Catalogs)
19

Wall Street Journal
(Daily)
18

Local Daily Newspaper(s)
(Daily+Sunday)
6.2

Local Daily Newspaperis)
{Daily
5.7

USA Today (Daily)

6.5

New York Times

(Daily
5.6

Magazines

3.0

New York Times
(Daily+Sunday)

Local Daily 91

Newspaper(s)
(Sunday)
1.7

New York Times
(sunday) (Daity
11.0 78

Local Daily Newspaper(s)

Wall Street Journal
(Daity)

USA Today (Daily)
8.7 8.6

Direct Mail
Advertising
{excluding New York Times
Catalogs) (Daily)

77 7.1

Magazines
66
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= who Used DEWEY'S PIZZA One or More Times in the past 30 days

Sit-down restaurants used past 30 days: Dewey's Pizza
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used SKYLINE CHILI in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

722,270 37.0%

623,751 31.9%

581,950 29.8%

445,672 22.8%

Local Broadcast TV 284,340 e
Cable TV Networks 274,324 TG
Local AM/FM Radio
Newspapers o ss 5.8%
Podcasts 191658 S F
i i i : CINCINNATI
Audio Streaming Services St e _
Billboards AT e
m P18+ who used SKYLINE CHILI in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R2 2026: Sep25-Aug26 Qual intab: 386 f' ®* Share of Everything
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Sit-down restaurants used past 30 days: Skyline Chili
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Local Broadcast TV

Cable TV Networks

Video Streaming Services

"Advertising Actions"

P18+ who used GOLD STAR CHILI in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

722,270 37.0%

623,751 31.9%

445,672 22.8%
581,950 29.8%
284,340 14.5%

274,324 14.0%

258,969 13.3%

Local AM/FM Radio

274,725 14.1%

Podcasts
Newspapers
Billboards

Audio Streaming Services

191,658 9.8%

192,375 9.8%

CINCINNATI

140,372 7.2%

161,151 8.2%

m P18+ who used GOLD STAR CHILI in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R2 2026: Sep25-Aug26  Qualintab: 122 f' ®* Share of Everything
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Sit-down restaurants used past 30 days: Gold Star Chili
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who used FRISCH'S BIG BOY in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

623,751 31.9%

722,270 37.0%

581,950 29.8%
445,672 22.8%
274,324 14.0%

284,340 14.5%

258,969 13.3%

Local AM/FM Radio

274,725 14.1%

Billboards
Podcasts
Newspapers

Audio Streaming Services

140,372 7.2%

191,658 9.8%

CINCINNATI

192,375 9.8%

i

161,151 8.2%
m P18+ who used FRISCH'S BIG BOY in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

722,270 37.0%

623,751 31.9%

581,950 29.8%
445,672 22.8%

274,324 14.0%

284,340 14.5%

258,969 13.3%

Local AM/FM Radio

274,725 14.1%

Podcasts
Newspapers
Audio Streaming Services

Billboards

w
(o]
]
=

191,658

192,375 9.8%

CINCINNATI

161,151 8.2%

140,372 7.2%
m P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria



DEWEY'S b eln "Advertising Actions"

P18+ who used DEWEY'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

BocilHedia
Webikes
HGanEASL Cable, aSarmy

Direct Mail 561 950

Newspapers gryes 9.8%

Video Streaming Services gz 13.3%

Local AM/FMRadio gsee : — CINCINNATI

161,151 8.2%

Audio Streaming Services

m P18+ who used DEWEY'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Dewey's Pizza



